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« Efficient Furnaces
* Repairs

* Air Conditioning

« Parts for all makes

833-2463

PATRZYK’S

Nob Hill Barber Shop

We cut children’s hair, military cuts,
long hair, hair cuts - $8.00
1201 Cleveland Dr.

(corner Union)

Cheektowaga Closed Wed.

~&_HUMIDIFIER SALE

Aprilaire

Whole Home Humidifier

42 Briarwood Manor

f;ﬁ' 1001 Lincoln Ave., Lockport ¢ 433-1513

Affordable Care For The Elderly

The Only Licensed
Assisted Living
Program In Niagara
County

Private And Semi-Private
Rooms Available

* 3 Nutritious Meals
plus Snacks

* Laundry/Housekeeping

 Freedom to Come and Go

o 24-hr. Supervised Care

* Nurse on Staff

* Personal and Family
Counseling

* Professional Planned
Daily Activities

Gain the CONFIDENCE
and DISCIPLINE to he

YOUR BEST!!

* Respect
e Honesty
e Compassion
e Perseverance
e Self-Discipline
 Responsibility

“Your Family Martial Arts
Education Center”

WESTERN NEW YORK

KHARHTE CENTER

Transitown Plaza
corner of Transit & Main
(behind T.J. Maxx)

WWW.WNYKARATE.COM

 Certified Character
Education Center

e Excellent Program For
Children With ADD/ADHD

631-5065

A BRIGHTER PLACE — Transit Middle School student Laura Hoerner,
sixth grade, admires her painting, “Bob’s Candy,” featured at Women and
Children’s Hospital in Buffalo. Her piece was one of 120 created by
Williamsville students selected to adorn the hospital walls. The students
were honored with a reception and art show on Saturday at the hospital.

Photo by John Rusac
Purchase photos at www.BeeNews.com

Pizza and Ale House
supports commercial
pitch — will air during

Super Bowl

by NICHOLAS J. PRIMERANO
Ken-Ton Editor

Gino Bona works in marketing,
so his whole life consists of being
creative. Day in and day out, fresh
ideas are his livelihood.

So, when the die-hard Buffalo
Bills fan saw a commercial for a
fan contest to create a funny
Super Bowl commercial, Bona
knew he had to enter.

While watching the Buffalo
Bills take on the Chicago Bears
from the comfort of his Port-
smith, N.H. home, Bona saw the
commercial that would allow him
to fulfill every fan’s dream.

Bona, a former student at both
Sweet Home and St. Joe’s, had
come up with what brother John
Bona, owner of the Amherst Pizza
and Ale House, said was the “win-
ning idea” the first time he had
heard it.

Gino Bona pitched his idea to
NFL executives inside New Jer-
sey’s Meadowlands, home to the
New York Giants and Jets.

His commercial starts out with
four football fans watching the
end of the Super Bowl and CBS
commentator Rich Eisen’s voice
comes in with “that’s the end to
this year’s Super Bowl.” The men
on the couch become saddened,
as Boyz II Men’s hit song, “It’s So
Hard to Say Goodbye” begins to
play in the background.

The screen then pans to a man
putting his giant foam finger
into a closet, followed by anoth-
er fan deflating his blow-up
style football chair. The next
scene shows a man taking a
Chicago Bears jersey off of a
large dog, both the dog and man
look upset. The final scene is a
picture of Dick Butkus, crying.
The screen goes black, the NFL
logo appears and the caption
reads “It’s hard for us, too.”

And that is how Gino captivated

America with his commercial
idea.

Once the pitch was made, it was
up to Gino to rally support any-
way he could, so he enlisted the
help of his brother, John. Fliers
were created and every time
someone order apizzato go at the
Ale House, a flier went with it.
Every time someone received a
check for their meal, a flier ac-
companied it. The flier was sim-
ple — it told the story of the
contest with a very large “Vote for
Gino” emblem. Staff at the restau-
rant wore T-shirts that said “Vote
for Gino.”

“He was supposed to support
himself in anyway he could,” said
John. “We acted as the Western
New York headquarters for this
idea and we got a great re-
sponse.”

Then, Bona’s lifelong friend,
Tonawanda heavyweight “Baby”
Joe Mesi also helped, by calling
his friends in local and national
media.

“This has just been the talk of
the bar,” said John. “Everyone
that comes in asks ‘Who is Gi-
no?”

Now that the votes have been
tallied, and Gino has been de-
clared the winner, a lot of work
must be done so the commercial
can be ready for this year’s Super
Bowl.

Gino is in California now, work-
ing with the producers and direc-
tors of the commercial, namely
Joe Pytka, a man whose name is
synonymous with sports advertis-
ing.

Pytka was the mastermind be-
hind slogans such as “Bo Knows”
and “Be Like Mike.”

For winning, he and a compan-
ion will be guests of the NFL in
Miami for the Super Bowl.

The commercial will air to-
wards the end of the Super Bowl
on Feb. 4.



